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Endeavour Group aims to develop an exceptional online experience that will provide individuals with valuable insights into the
company. This platform will not only help in attracting top-tier talent to the organization but also enable them to effectively

communicate and share their unique story.

Primary audience:

e 18-35-year-olds, looking for corporate innovation career opportunities within Product, design, data and technology.
e Endeavour Group Team members looking for career pathways into Ed-X

Secondary audience:

e Prospective Investors
e Ed Group Shareholders
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PROJECT
BRIEF

e Strengthen EndeavourX's Online
Brand Visibility and Impact

o Facilitate Prospective Candidate
Engagement and Education

e Streamline the Online
Application Process for Job
Seekers

e |ncrease Brand awareness of
Endeavour Group

endeavour X

Research Insights and Recommendations Report:

e A comprehensive document summarizing research findings and providing recommendations

based on the insights gathered.
Concept Definition:

e Clear articulation of the core concept, including the idea's description and its purpose within
the project.

Objectives of the Idea/Solution:

o A well-defined statement outlining the specific goals and outcomes the idea or solution
intends to achieve.

Operational Overview (How It Works):
e A detailed explanation of the mechanics and functionality of the proposed idea or solution.
User Flows:

e Visual representations (e.g., flowcharts or diagrams) illustrating the user journeys and
interactions within the system.

Ul Library/Style Guide for EndeavourX Brand:

e A comprehensive style guide that outlines branding guidelines, and visual elements, such as
color schemes, typography, icons, and design principles to maintain a consistent and
cohesive EndeavourX brand identity.

High-Fidelity, Interactive Prototype of the Solution:

o A fully developed and interactive prototype showcasing the user experience and functionality

of the solution, allowing stakeholders to experience the concept in action.
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Problem
Statement

EndeavourX faces the challenge of limited brand
recognition within the market. Both prospective
candidates and current members of the Endeavour Group
express a strong desire to access information about
EndeavourX online to facilitate their job search. However,
the existing online information about EndeavourXis

notably scarce.
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Desktop
Research

Desktop research highlighted the
fierce competition in the Australian
tech job market. Employers need
Innovative ways to stand out in this
competitive landscape.

Desktop Research-The EndeavourX - Experience
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Research
Findings

50 survey respondent job hunters
aged 18-35

16 x 1:1 interview
Job hunters age 21-37
/ of EndeavourX employees

Deep research into organisations
like Wesfarmers, Google,
Atlassian, Afterpay and others

32% of people
found their job
through career
websites, 28% via
referral and 20%
via LinkedIn

897

of people said
‘company website'
when asked how
they found out about
a company

Salary and career
development were
the most highly rated
deciding factors
when choosing
between employers

"80% of time I'm
browsing through
Job ads through my
phone.”

"It is very important
for me to understand
who works there. |
want a social firm with
people who are similar
aged and a mixed
diversity."

63% of people were
unable to find
information about
EndeavourX on the
Endeavour Group
website

endeavour X

"1'd like to see something
real on their website, like
a 90 sec - 2 minute video
of videos of current
employees talking about
their day."

55% of people were
unable to find a job

with EndeavourX via
the careers portal

Customer research, conducted through surveys and one-on-one interviews, aimed to collect
data on job-hunting experiences to uncover frustrations and needs
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One-on-one Interviews

In-depth one-on-one interviews were carried out with individuals aged 21 to 3/, including those with roles in the tech industry and
current EndeavourX employees. These interviews, combined with survey data, formed the foundation for crafting a user persona.
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Affinity &
Empathy Maps

Affinity and Empathy maps were crafted to pinpoint central

themes and gain insight into the behaviors, thoughts, and
emotions of prospective candidates.
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Persona

Insights uncovered through
research synthesis were
used to develop a key
persona representing

a prospective candidate for
EndeavourX.

Michelle

Age: 28
Occupation: CX Service Designer
Relationship: In a relationship

Location: Sydney, Inner west
IT, Internet & Mobile Apps
a
Online Activity
=]
Sociability

Bio

endeavour X

Michelle is a sociable, tech savvy service designer who has been working at a busy agency
for over two years, and is ready to move onto a more senior role in a larger organisation
where she would be working on more challenging projects and have more room to develop

and grow as a professional.

Culture is important to Michelle, who would like to work in an environment that places a
premium on it’s people in view of creating a positive work place that strives to get the best

out of them.

Michelle would love an experienced mentor that would guide her on her journey to becoming
a trusted and valued member of her team, and the best designer that she can be.

Frustrations

- When researching crganisations
on-ine R's often difficult for her 10 see
how she would it into them

She feels she ends up 1aking a splatter
Qun pEIoach 1o applying for roles
USINg recruiters; COmMpany Carnger
portals: Linkedn and Seook Decause
she Isnt sure of where she can find
the type of companies that she would

ke to work for

« Has often felt that there has been a lack
of diversity shown in the images of
peopie used on the websites of
cCoOmpanios that sho has resoarched,
which has left her questioning how well
she would fit into them

Thoughts

- 1dont want to be a big fish n a2 small
pond, which is how I'm feeling in my
current role after a couple of years

dont want my o0 10 just be about
money, | wam 1o Care about my work
A the Do | woOrk with, and | wam
that 10 Do reCorocated

would love 1o work on innovative
progects, and to leam and grow from
working with expenenced and talented
peopie

Wants

= AS 2 young Hispanic female workong in
the Tech ndustry, she would ke to
WOork in an ervironment with 3 wider
variety of people and cultures
represented in it than she has
OXPAioNCad in her Carder 10 date, and
would Iove 10 so¢ hersel! represented
N 1he Crganisation she plans to work n

next

- To get a deeper understandng about
the work and culture of the companies
where she is applying for roles, so she
JdoesnT ond up wasting her time
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Scenario EndeavourX Opportunity

O i

Journey
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hot e 100 market is
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* EndegwourX could be * EndeavourX coudd channel « EndeavourX could have a Powve a1 S0me Shirl videos of irlographics with current
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ldeation
Workshop

2. How might we convey the positive culture that exists at the company, in a way that is
authentic and meaningful to Michelle?

Te and NetWork 10 INcrases Innavation and productivey in the workpiyce,

DANA Eloise B O " ALEX JOHN _ MICHELLE  _ Chris

Throughout the session, we delved into - | A R
several "How Might We" statements, - A ‘ = , e
leveraging creative thinking and collaboration ' N = =

to explore potential solutions that cater to
Michelle's unique requirements and enhance
her job-seeking experience.

P

1 2

Best tell

4

I ion Workshop Activiti
Help build trust with deation Workshop Activities

included:

Convey the positive Help the company to

EndeavourX's story

onling, in a way that
also sparks pride and
joy for current
employees?

culture that exists at
EndeavourX, in a
way that is authentic
and meaningful to
Michelle?

build a greater

online presence, so
candidates are
already familiar with
their brand.

Michelle when
applying for a job at
the company, given
they are unknown to

her?

A. Rapid Ideation Sessions (X4)
B. Mash-Up Activity (X1)
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|ldeation Workshop
Insights

Candidate / recruitment Increase brand
experience awareness

SUMMARY OF
WORKSHOP IDEAS

Key workshop ideas were

More engaging web
experience

summarised, categorised Smioaabout

the company

and grouped into key

themes. et i

interactive course
(guided enline tour
of the company
values but sat out
as an interactive
COUrse 0 you can
choose the bit you
want to learm about

Website content

Social media content

endeavour X
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Social media content:
¢ Content relating to company culture or captures little moments of company life
Social events

Decent instagram feed - day-to-day lives of employees (video?)
Supporting various initiatives (e.g. Pride Month)
Social media profiles - e.g. employee or management Q&A

Key workshop concepts were By B Workshop Insight Website content.
COﬂSOlIdated and Categorlsed, = : gjl;nuia;;;groﬁle which clearly states values, mission and purpose
: . e Company timeline story (e.g. how it relates to Endeavour Group and other brands)
layl N g th S fOU N datl on fo r the b . Employee testimor\ials (videf)/art'icle) on/deta '
d eve lO p me n_t Of th e conce p_t # i ¢ Profile of leadership team (video introduction/detailed article)
o f—— Overall Career Culture P RC—— o Company culture showcase
C g = = S —— e Day in the life - i L
definition. Subsequently, we = Wl B4 i e e imase e
. . TS :-_-,—- e Qmaaey - e :E:' C dd t .t t i .
formulated a website solution = Y= = = TEAG e orateation
: : A Eaf = S v = e « Team meet and greet, via Zoom
that effectlvely | ntegrated the == - i — « Anonymous Q&A tool for candidates like Michelle
ideaS Origi ﬂati ﬂg from the o 1 T ::—:;:- Other recommendations:
. . = . — o = e Brand awareness
worksho P, Seam less l.y all gning B = e == e Participation in industry events and conferences
'th m W|‘th the | n8|ghts ga rnered — e « Partnerships with other organisations in the industry, e.g. ‘Women in Tech’
e == = o Embrace new media - e.g. TikTok
from the research phase. Other ideas:

¢ Company social group chat

e Tiny podcast (3 mins)

» Mini conversation snippets (e.g. 15sec convos)

o Company introduction video by topic / mood (e.g. themes - like TEDTalk vidoes)

¢ An interactive walk-through library

¢ Choose your own adventure interactive course (guided online tour of the company
values but set out as an interactive course so you can choose the bit you want to learn
about, be it “people” “about us” “what we do” “events” etc.)

[/AA\} [ZAA\}
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User flow

endeavour X

A user flow were then developed to confirm the paths that Michelle would take when using the ideas being developed from the
|deation Workshop.

endeavourgroup.com.au

Endeavour Group T e S Sy
website Halemcaten

endeavourgroup.com.au/endeavourX

Our struiture
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Concept definition.1

About Us Our Culture Our Tribes Careers endeavour X

Explore EndeavourX careers

Sometimes we're qualified to do many things. The sky's the limit here at EndeavourX.

For an engaging or dynamic Take e § it i dliscove he caree et EnesvorX e est s you.
A quiz was created to offer experience, online content
engaging and interactive content, needs to be:
serving as a valuable tool to
facilitate career pathway "Highly interactive”

exploration at EndeavourX.

"Use of different formats

Engaging users through interactive (video, sound images, text,

content, such as a quiz, serves as an games, stories... etc)”
effective strategy. The quiz is designed to
provide personalized career path
recommendations within EndeavourX.
Additionally, users can achieve re- ¢ Jo s i o endeavourX
engagement by receiving tailored job o 06000
recommendations based on their

preferences and quiz results

Start the quiz
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Concept definition.2

"I'd like to see something real on A day in the life of a tribe member
their website, like a 90 sec - 2 U
minute video of videos of current
Articles that speak to 'a day in employees talking about their day ’°“"f‘“““
the life' of an EndeavourX (the junior to the mid-level to the L

GM) so there’s a good variety.”

employee.

"| like to see ‘a day in the life’

information.”
o Short articles prepared by employees | | | |
at EndeavourX, speaking about their 5/5 people think the interactive flip
role in their own words. card to show some staff testimonial

is a fun way to learn about the
e This information will provide people working at Endeavour X.
prospective candidates with insights
into what they can expect at
EndeavourX and what a particular
tribe does.
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Concept definition.3

Short videos and articles that
speak to what each Tribe does,
and an overview of the Agile
team structure.

“I can clearly see the tribe
distinction now.”

4/5 people think that a diagram
that explains the agile structure is

more easily understood than the
words.

e Short articles prepared by employees

at EndeavourX, speaking about their
role in their own words.

This information will provide
prospective candidates with insights
into what they can expect at
EndeavourX and where they might fit
into the team structure.

endeavour X

Meet our tribes

Personalisation Tribe

Our Personalisation Tribe's mission is to create
personalised engagement with our customers
through the use of data and insight-led ways of
working.

Our Structure

EndeavourX teams are structured in an agile manner to allow for
adaptive thinking and innovation at all levels

Tribe o \E()(
. J e Guild

\
|
4

-

Jo bring together

To build Functional
capaé///ty (‘Commum‘ty

SRR

¢quads to colve for R W Jo develop thovght
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Concept definition.4 _

Hiring FAQs T ——————

-—— e - e = @ e - -

x

Applying and interviewing at EndeavourX

Search FAQ's

Articles and videos that assist
prospective candidates to
understand the hiring process at What does EndesvourK's interview process invalve and how do | get strted? g
EndeavourX, and get answers to

.-

L
A
a

What is your interview process? b4

. Can | upload my resume and use my LinkedIn profile? v
common questions. .
Do you offer any benefits? v
Interview tips
Where can | learn about opportunities for students? v G G R R s G e
e A Hiring FAQ page for answers to common e
questions (e.g. What is your interview »
prOceSS?) Interviewing tips
 Videos that speak to how EndeavourX hires "Tips are really helpful for me".

and provides interview tips to support
candidates.
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About us Culture and values ‘Meet the tribe'

[ | [ |
ow I e I y ~_ - pgg—— [ orrer A ey Meet the Tribe

‘ Leardership

Lorem ipsum dolor sit amet, Personalisation Tribe
3 Customer Experience (CX) Tribe

Team Experience (TX) Tribe

Digital Transformation Tribe

i
i

Premium Customer Tribe

Develop a'careers' website el
for Endeavour X, which N— N—

includes general company == | >< Careers

information, an insight into e T e

M o~ -~ -} ght for me?
We bime an Agile pe with p -~ o~
people in an eonvironment that nurtures — e T s b s e St mae
e company culture, the e e e ——— ooy L s
/ experiences for ou . o — ——

teams, and a pathway to , S

apply for careers. N - =
Opposite are some example - L e -
low fidelity prototypes that ... S N oo
were user tested at early Do D I I = =

: : ; : ; ~\.‘_/ s o T < umm
concept stage. = == - —
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Low-Fidelity User testing

TESTPLAN

Content Test

You are a User who is looking what end: Xis.

1. How would you start this process?

2. Where would you go/ what would you do?

3. What would you expect that action (eg a Google search) to give you?
4. And from here, what would you do next?

A Video abcut the

0Q00q

quiz

o
Let’s imagine you've gone to the EndeavourX about us page as starting point of your
journey [hand the participant proto #1)

1. What business does endeavourX do?
2. What character does endeavourX played in endeavour group?

000000

What do you think of the about us page?

1. Does this give you the right information?
2. What do you think will happen once you click on the button/ link

What kind of information would you like to see when first researching culture page?

1. What do you feel is essential information?

2. Can you summarize, what information is contained on this page?

3. If you want to tell/share with your friend what culture/ value in EndeavourX what you will
do

‘Our tribe’ can telling people what tribe endeavourX have and what they doing ?

If you want to know how each department cooperates with each other, what would you do?

What are you thinking about this page, is there anything makes you feel happy confused?

with Leadiing with
respon: respoesibilty
Join our tribe
You are looking for jobs in EndeavourX website what will you next?
1 Is the screen showing you what you'd expect to see? e A resporsibicy

2 How do you feel the filter to searching jobs?

3 How do you feel the quizzes, is that help you access the jobs you want?
4 what information you get through hiring process page?

S is that the information you need?

e

Function Test

ndeavour ndeavour

Navigation Bar e
s group roup

1 show the navigation bar in the about us page
2 ask users 10 go 10 the page without remaining the button’s name

Hiring process in Join our Tribe Page

1 Ask the participant to think about the question when they are looking for jobs and ask
them is the question, they actually want to know

2 get insight on how they feel about the usefulness and findability of this function

Quizzes for jobs

1 show the quizzes for jobs

2 ask them can they understand what the quizzes is for _\\\u,’- :\\u,,’
3 ask them is the quizzes help them get the information they want I =S
4 What do they think of the quizzes part? m n 1\
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CAREERS OUR CULTURE

4/5 people said the Careers landing page should be as simple as possible. 4/5 people said there is a lot of text on the page - it is a bit
overwhelming.
5/5 people think it's not clear where to search for jobs.
"I would like to see some content directly from employees so it’s
"Where do | go if i just want to search for a job?” personalised.”

5/5 people don’t understand what “teams” mean in the filter. 1/5 people said it was not immediately clear what the content under ‘Life @

EndeavourX’ related to (e.g. Flexible work arrangements).
se r 3/5 people thought the careers listing look too cramped.

4/5 people like the rounded edges on this page - looks friendly, fresh and
fun.

T t .
B ENDEAVOURX TRIBES
4/5 people think it's great to see a short video explain what , : o : :
= ndmerour % s 2l e 3/5 people think this page looks like it's selling a product like software.

2/5 people don't understand how this page can help you find your tribe.

ABOUT US

3/5 people said they're still not really sure what “agile

rocess” means here.
P "I would expect a big picture of lots of people - that speaks to me of

2/5 people think it’s not very dynamic looking for a home ‘tribes™.

page. 4/5 people said it needs a better introduction to what a tribe is.

"I'd like to see an even bigger picture in the home screen
so it’s more immersive”.
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Mid Fidelity Prototypes

Two different mid-fidelity prototypes were designed and tested to assess Ul, colour and image preferences.

™ Careers at EndeavourX
re How we hire We use data and insight-led ways of working to create
Py o o s 4t 8 03 8 0 S Wt vy easy and inspiring moments for our customers

At indnu)uvx,:jnﬂp ).;unlin:".-uﬁniu//" - P —
- _" ‘E"‘ - ot e b e o v e et aven At EndeavourX, we'll
( S A > (TR — g WO e help you find your tribe

™ L : . B LA " trmeren  Qroms
®

\ Our hirlng process / !
- )L 4

Driven by purpose ’
"
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“":.."...l‘r»':'.lft‘" Personalisation Tribe . #’ & —_—— A | . *rvaren -
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e

! 5 ] o~
—_— \ ’ Ny Chapers Lt Qi  Work Appiieations

e Lo Qi - W Ayl atioma

We're real o
el 3 ¢ Hiring FAQs

B Ll

y s v p——
‘ 1 ¥ Stie 23
L
- 4 "

. i é :
. ”
— W 38
L L v
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We combine an Aglle process with passionate

Whonamtts el rprtniie Ao 9 people (n an environment that nurtures
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experiences for our customers

Interview tips
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User testing continued

User testing was undertaken to determine the elements of each mid-fidelity version, with regards to the layout that appealed
the most to Michelle.
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Hi-Fidelity Prototype

endeavour X
foin Our Tribe

Life at Indeavous X

endeavour X

- .l iy - —— -

Driven by purpose Our Mructure

o Cw) ®

—
m-

, "owarh
L o-n rmvry &
s Vawrvs Phww talvnts Po  Praty it e
APy o ouwr Cabpemery

Owr Projecty ' =
iy
[
- |
2 DR e s ] = ey S v ey I"‘mhlp
It trmg pe
Why work with us ﬁ
Ousr twwand
) Hiring FAQs
-=_== 0t . &
T © e
' Benedity and beyond

endeavour X

4/5 people said it's good to have a
mix of video and text to explain the
hiring process.

4 /5 people said they love the picture
next to 'About EndeavourX".

"They look like they’re friends and
workmates, they look goofy and
enjoying their work”.

4/5 people said the homepage has a
“techy” feeling to it.

5/5 people they can clearly
understand EndeavourX’s brands.
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Hi-Fidelity Prototype
ontinued

€ Endeavour Group Our Culture Our Trides Carcors endeavour X

¢ Endeavour Group Our Culture Our Tribes Careers endeavour X « Endeavour Group Our Culture Our Tribes Careers endeavour X

01 In a professional environment, which would you ' Designer
most like to be known as? &

Based on your answers, we've found the following career paths
you may be interested in.

Explore EndeavourX Careers

>~ iy A

£ ! . < Choose one OptiOn below™ ,'\\_‘ ) " As a designer, you will deliver empathetic, human-centred design
Sometimes we're qualified to do many things. The ! B o to problems that places our customers at the centre of
sky's the limit here at EndeavourX. Take this 5 minute ! , A development process
quiz to discover the career path at EndeavourX that
best fits you. A Learn more about Design at EndeavourX >

" — —
The yisual thinker The flexible expert ' . ‘II’\

The caring mentor

Roles you may be interested in:

Chapter Lead Quality Chapter Lead Quality Chapter Lead Quality Chapter Load Quality

Syeney, Austrata Syaney. hestrala Sysaey, Avsiialis Syoscy. Avtris

The human The fixer and

The digital wiz encyclopedia optimiser

02 YourQualties

03 Whatdoyou like?

« Endeavour Group Our Culture Qur Tribas Careers endeavour X

€ Endeavour Group Our Cufture Our Tribes Careers endeavour X

6000

04 How do you work?

26000

05 Decision time
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Primary audience

Pat hwa s 18-35 year olds, looking for career opportunities
with Product, design, data and technology

X - 0060060

- —— 32% of people surveyed will review a companies
— ; social media channels when searching for

information about & prospective employer,

« Recommend that EndeavourX uses channels
ke Facebook, Twitter, YouTube and Instagram
10 build brand awbreness AMONGSL pIOSPeCive
candidates

. eme b g e -
Endaviad Loy

Al e - —

e e Ml e temee et

e ———— ey e
e el - I nvdmavas Grog

- y-——- -t e v -

Ml e @ Al P - -

N -

* New EndeavourX job listings could also be
shared via these channels £0 followers can
learn about new jObs

Pocpie a0 sk
W mwrwy oy r Pw e e’

L I e el

o Website coment shaved across social media
channels 10 boast visibility

- PET ] b -

e b mEn  waens sem v

46% of people surveyed said they find out about a “All professional websites have their
prospective employer by viewing the compary own job ads in their Linkedin and you
Linkedin profile. can apply with your Linkedin account,
but this one leads you to the website.”
* Recommend creating a company Linkedin (One-on-one imerview feedback)
profile for Endeavour X (and affiliate page for
the Endeavour Group Linkedin profie), so
prospective candidates can find EndeavourX via
Linkedin searches

“I had to “dig for information’ to find out
anything about EndeavourX. But | knew
of the brands they owned and this

featured under the “Life” tab of the EndeavourX helped me build trust.”

* A common hashtag’ could be promoted for
Endeavour X empioyee Linkedin posts, and

(( w0 0 ory o fon “ " &)
Linkedin pPage S0 posts are centralised. {One-on-one interview feedback)
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Pathways

i

endeavour
group

™
- Ead
- -
7\

I

63% of people surveyed were unable to find
information about EndeavourX via the Endeavour
Group website,

¢ We recommend that a link 10 the ‘Endeavour X’
website be added 10 the Endeavour Group
ADOUE us” page, Careers portall page, as well as
on the footer menu of the website

* New job Estings with EndeavourX could aiso be
pdvertised via the ‘Apply now’ strip that appears
on the EndeavourX page as appropriate, to aiso
draw attenbion 10 new Job listings.

Innovate
tOo meet
our

endeavour X

18-35 year olds, looking for career opportunities
with Product, design, data and technology

endeavour X

endeavour X

Primary audience

Crcating a more sociable
future together

. -A';I.
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Primary audience

Pat hwa s Endeavour Group Team members looking for career ::“"':: epggavour
pathways into Endeavourx % 9"0UP

Some of the ways that EndeavourX might share
career pathways with existing Endeavour Group ‘U v I e XY Caronre
r=eflis bty S Explore EndeavourX Careers

0O o 'li',"

+ Promoting the EndeavourX website and career
opportunities via email internally to EDG team
members

* Onboarding and induction - ensure that new
Endeavour Group employees are given the
opportunity to learn about the EndeavourX
business at onboarding stage. This might be as
simple as including links to the EndeavouwrX
website as part of any online onboarding
materials,

« Developing an EndeavourX newsletter for the
broader EDG business, which speaks 1o what
the team are working on, career opportunities
and employee QEAS

The "Discover your career pathway” quiz can
« Employee referral scheme to encourage be used by Endeavour Group team members
EndeavowrX employees to share new career 10 assist with identifying pathways into the
opportunities with their network on Linkedin EndeavourX team
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CURRENT STATE VS FU

I u t u re o Some considerations regarding how EndevaourX will transition from

its current to its future state are provided below.

State
Roadmap

—
-

/0

Monitor

« Longer term, once EndeavourX has

« Finalise the Ul library/style guide » Develop a pipeline of employee- « Review Google Analytics to
for the EndeavourX brand. driven content (e.g. blog content, monitor traffic to the EndeavourX “""“':"" a brand 9"“::- ‘:°"“""
employee Q&A's and testimonials). website. developing a separate website for

- EndeavourX (endeavourX.com.au)- WooliesX
« Optimise the EndeavourX careers I taldng th p
s aiung is approach for example.

page for SEOQ; utilising keyword « Consider creating an aspirational » Continue to user test and validate
search and optimisation. recruitment video campaign for the EndeavourX career portal
: « Consider enhancements to the career portal
the EndeavourX website - design and refine for continuous ZER ee
« Ensure that EndeavourX career Atlassian, Mterpay and ZenDesk impfovement, Aut ' ¢ " ication t
website is optimised for mobile have done this really well. R T R
users candidates for progress updates

« CVimport via direct upload and linking-in
with popular websites (e.g. Linkedin).

« Ability to login’ to the careers portal,
upload your CV and ‘like’ or save jobs.

« One-click job application - users with

« Continue to leverage alternative
content formats such as video and
audio (e.g. podcasts) for different
job hunting contexts and attention

spans.
complete profiles can submit their profile
« Make EndeavourX leadership team for selected jobs without additional
profiles available on the processes.

« Integrated interview scheduling via smart
scheduling apps like Calendly,

» Auto-screening to filter out unsuitable
candidates.

EndeavourX website so prospective
candidates can learn about the
team.



